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Writing Effective SEO-Optimized
Website Content

Writing for the web requires careful planning to ensure your content is
engaging, easy to read, and optimized for search engines. Follow these key
SEO-focused guidelines:

1. Structure Your Content Clearly for Usability & SEO

Online readers scan rather than read word-for-word. Research shows that users typically
skim pages by looking at headings and subheadings first, then deciding which sections to
read in detail. To accommodate this behavior, keep paragraphs concise (2-4 sentences) and
sentences around 15-20 words. Well-structured, digestible content improves both
readability and search performance.

2. Craft SEO-Optimized Headlines & Introductions

Your headlines and opening sentences should immediately capture interest and include
relevant keywords. Keep them concise, engaging, and focused on the value your content
provides while ensuring they align with search intent.

3. Use a Conversational, SEO-Friendly Tone

Write as if you're speaking to your audience directly. Avoid jargon, overly formal language,
and complex terminology. Avoid and/or fully explain acronyms. Keep your sentences clear
and concise while naturally incorporating keywords to improve SEO without keyword
stuffing.

4. Use Proper Heading Hierarchy for Search Engines

Headings help both readers and search engines understand your content structure. Follow
these best practices:
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e Heading 1 (H1): Main page title - should be unique and used only once per page
with the primary keyword.
o Example: Welcome to XYZ Company - Your Local Experts in Web Development
e Heading 2 (H2): Major sections or topics.
o Example: About Our Web Development Services
e Heading 3 (H3): Subsections within an H2 category.
o Example: Our Expert Team of Developers
e Use H4 and lower sparingly for further sub-sections.

small group classes or 1-on-1.

FREE CONSULTATION

H2 s Your fitness goals might push your
comfort zone, but your gym shouldn’t!

H 3 S WE OFFER HIGH-END EQUIPMENT, AN INCLUSIVE COMMUNITY,
AND KNOWLEDGEABLE TRAINERS.

Let us Rnow and we will try to offer a class that will benefit you!

5. Keep Paragraphs & Sentences Short for Readability & SEO
Online readers skim rather than read in-depth. Keep paragraphs to 2-3 sentences and limit

sentences to around 15-20 words for better readability. Well-structured content with short,
digestible paragraphs performs better in search results.

6. Use Clear & Actionable Language with SEO-Optimized CTAs

Where beauty meets purpose. s



\‘ Web Development & Logo Design 306.371.6637
8809 Sunflower Place

lesia@lesiadesign.com
L E S I A Coldstream, BC, V1B 2G2 www.lesiadesign.com

design & digital

Clearly communicate your message and include strong calls to action (CTAs) that
incorporate relevant keywords. Examples:

e 'Sign up for our expert SEO newsletter today'
e 'Contact us for a free website optimization consultation’
e 'Browse our SEO-friendly web design solutions'’

7. Optimize Further for Search Engines (SEO)
Integrate relevant keywords naturally throughout your content. Focus on:

e Primary keyword placement: Include your main keyword in the page title, H1, first
paragraph, and meta description.

e Internal linking: Link to related pages within your site to improve navigation and
SEO rankings.

e Alt text for images: Ensure all images have descriptive alt text incorporating
relevant keywords for better SEO and accessibility.

Example SEO-Optimized Websites on Our Portfolio
The following websites showcase well-structured, SEO-friendly content:

Shankaran

RPNRC

Fish Whistle Boats
HPTC

Jai Dee

SCOA
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